Meeting the needs of
AHWP/GHWP Members

Mark Wasmuth — CEO, GMDN Agency



GMDN has grown consistently over the
last year

d Growing demand for GMDN
(d No barriers to access

d Meeting the needs of GMDN users
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I The GMDN is used in all these countries

Number of Countries

50
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GMDN membership by user country GM




I Free access provides GMDN for all users
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GMDN membership grown since ‘free access for all’ introduced GMDN




I Most active areas

Most active
in the last
year:

New
Issues:

Covid-19 IVDs

Ko

Respirators,
Masks and PPE

Ventilators,
Oxygenators

Personalised MDs
Custom / Patient-
matched / Adaptive
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I Responding to need during Covid-19 pandemic

Enquiries & Term Changes
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“Our sector files one new European patent every 50 minutes” — MedTech Europe
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I Launching our 2021-2025 Strategy

To be launched later this year, the strategy will outline how we intend to:

Be more
transparent
(operational

and strategic)

Increase
dialogue and
engagement

with
stakeholders

Be ambitious
for future ‘how
can we
enhance our
value to
stakeholders’

Promote
greater global
harmonisation

GMDN




mark.wasmuth@gmdnagency.org

www.gmdnagency.org

Better data, better decisions



