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Here 's the complete text of the Durex ad

An apology to all Singaporeans, Durex would like to humbly apologise.

Over the past 50 years, while the Singapore economy has been moving rapidly upwards, the country’s birth rate has been spiraling 

down at an alarming speed.

It has now come to our attention that we may in fact be part of the problem.

Durex has always focused strongly on the needs of our customers. As a result, the efficacy and convenience of our products have 

increased confidence markedly amongst consumers.

But according to our latest research, it is this very confidence that may have hastened the decline of the birth rate.

We would like to assure the public that this was never our intention. And in light of this new information, we would like to offer our 

sincerest apologies.

After a process of rigorous self-examination, we now feel compelled to take action. Hence, on August 9, we would urge all 

committed and loving married couples to forgo our contraceptive products in honour of this year’s SG50 

celebrations.

With your help and support, we can rectify this unfortunate situation.

This is a chance for Singapore to embrace prosperity anew in its Golden Jubilee year. A prosperity not measured in dollars and 

cents, but in diapers and baby strollers.

Go ahead, Singapore. Make love your priority this SG50.
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While no actual 

advertisement 

was actually 

published in the 

newspaper, the 

ad did make its 

rounds on social 

media with many 

lauding the 

move.
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https://hbr.org/product/linking-advertising-and-brand-value/BH047-PDF-ENG

Best Global Brands 2017 Rankings by Interbrand
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https://www.brandwatch.com/blog/top-10-free-social-media-monitoring-tools/
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https://techcrunch.com/gallery/what-the-25-most-followed-instagram-accounts-can-tell-us-about-using-social-media/slide/23/
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https://techcrunch.com/gallery/what-the-25-most-followed-instagram-accounts-can-tell-us-about-using-social-media/slide/24/
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http://www.pewresearch.org/fact-tank/2017/06/01/circulation-and-revenue-fall-for-newspaper-industry/
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McKinsey & Company, Global Media Report 2015
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McKinsey & Company, Global Media Report 2015
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McKinsey & Company, Global Media Report 2015
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McKinsey & Company, Global Media Report 2015
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McKinsey & Company, Global Media Report 2015
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Key Assumptions of Traditional Advertising Controls

Self Regulation by Media Owners
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Advertise according to Registered Claims



Key Assumptions of Traditional Advertising Controls

Caveat Emptor
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Regulating the Manufacturer
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https://www.technologyreview.com/s/609195/this-doctor-diagnosed-his-own-cancer-with-an-iphone-ultrasound/
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https://www.technologyreview.com/s/609195/this-doctor-diagnosed-his-own-cancer-with-an-iphone-ultrasound/

Ultrasound—once practiced only by technicians—has already been 

spreading among medical specialties as a more routine type of exam. 

In emergency rooms, doctors use it to quickly look inside a patient’s 

heart, lungs, and stomach without x-rays. 

Butterfly, which started in 2011, took 8 years to move the idea for the 

ultrasound device from concept to market. Instead of vibrating crystals, 

it uses “capacitive micro-machined ultrasound transducers,” or 

CMUTs, tiny ultrasonic emitters layered on a semiconductor chip a little 

larger than a postage stamp.
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https://www.technologyreview.com/s/609195/this-doctor-diagnosed-his-own-cancer-with-an-iphone-ultrasound/

The company says it hopes to combine the instrument with artificial-

intelligence software that could help a novice position the probe, 

collect the right images, and interpret them. By next year, it 

believes, its software will let users automatically calculate how 

much blood a heart is pumping, or detect problems like aortic 

aneurisms. Work in that direction is described in a video released by 

the company.

Automating interpretation of fuzzy ultrasound images could 

eventually turn the technology into something easily used by 

ambulance crews, in remote regions, or even at home. “The ability to 

acquire an image and know what you are seeing—I think it’s coming,”



“Disruptions” of Key Assumptions

A mix of things that are proven and unproven ….. too 

technologically complex… how is the consumer to 

know?
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How about the mobile app developer?

How about the interpretation of fuzzy ultrasound images?



“Disruptions” of Key Assumptions

Is there a media owner?

Even if there is, how to hold owner accountable in the digital 

space?

Native ads, or sponsored content?
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To Register or not to Register (to lend credibility or legitimacy to 

the false or misleading claim)?
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Science and 
Marketing Clash in 

the “Jungle" of 
Advertising



First Principles + Creative Control

A mix of things that are proven and unproven ….. too technologically 

complex… how is the consumer to know?

 Understand underlying technology, instead of simply 

device product (e.g. wifi vs computer)

 Communicate knowledge on technology
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How about the mobile app developer?

How about the interpretation of fuzzy ultrasound images?

 Is there a supply chain, besides the advertisement 

(which is simply a piece of paper)?

 Is there a physical product? A kit? An accessory?
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Whilst advertisement is in the digital 

space

Probe is a physical product

Movement of the probe requires a supply chain

Sales and distribution of the test kit (e.g. DNA 

test) requires a supply chain

Interpretation of the results (e.g. DNA test), 

and “treatment” requires a healthcare 

professional



First Principles + Creative Control

Is there a media owner? Even if there is, how to hold owner 

accountable in the digital space? Native ads, or sponsored 

content?

 Is Self-regulation still applicable for blogs, sponsored 

content, etc? Is there a supply chain, besides the 

advertisement (which is simply a piece of paper)?

 Is there a physical product? A kit? An accessory?
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To Register or not to Register (to lend credibility or legitimacy)?

 What is the science?

 Who can legitimize your scientific statements?
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Direct to Consumer vs Prohibition

What device type (professional use vs over-

the-counter) can be advertised to 

consumers?

 Based on Professional Use Only?

 Based on Prohibition of Certain Disease 

States?
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Possible Controls

Professional Use Only cannot be 

Advertised except to healthcare 

professionals
Prohibited Diseases and 

Conditions

https://www.accessdata.fda.gov/scripts/cdrh/cfdocs/cfPMN/pmn.cfm?ID=K163510

USFDA 510k - K163510 
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Which is the Accessory Now?

Probe as an Accessory Probe or Phone as an 
Accessory?
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Future Proof MD Regulation

Definition of a medical device

Definition of an accessory

Regulation of the supply chain

Regulation of the activities - not entities, undertaken






